
2019 Grant Recipients 

The ARIZONA OPERA GUILD of TUCSON received a matching grant from Opera 
Volunteers International in support of its project, Bravo Vino.  The project invited the general 
public to a day of celebrating opera while enjoying wine from Arizona vineyards, ordering food 
from food trucks and listening to live music with performances by AZ Opera singers. About 20 
League members and seniors from the Gregory School and AZ staff volunteered to sell “Bravo 
Vino” T-shirts and manned information booths to provide information to the public about AZ 
Opera productions. 

The CINCINNATI OPERA GUILD has received a matching grant from Opera Volunteers 
International in support of its project, the Cincinnati Guild Opera Ambassadors.  The 
Ambassador program is a training program for volunteers to establish a baseline of knowledge 
and expertise related to the programming, history and functioning of our company. The program 
will begin in spring of 2019 and will include, in addition to the training of volunteers, the 
development of a volunteer handbook and the writing of a history of the guild and the opera 
company. 

The MUSKOKA OPERA FESTIVAL has received a matching grant from Opera Volunteers 
International in support of the Opera Muskoka Festival Tenth Anniversary Bursary Project.  In 
celebration of their 10thanniversary, the Muskoka Opera Festival is starting a new tradition by 
awarding $500 to a young singer at its Our Stars of Tomorrow concert. To guide the festival 
committee in the selection of the recipient of the award they will engage an expert from the 
Royal Conservatory in Toronto to share his/her expertise. 

OPERA MAINE has received a matching grant from Opera Volunteers International in support 
of the Opera Maine 25thAnniversary Exhibition in the Lewis Gallery of the Portland Public 
Library. The exhibit will be designed and installed by an Opera Maine volunteer with assistance 
from other volunteers.  The exhibition will celebrate Opera Maine’s 25-year history of 
professional opera by displaying photographs, posters, and other materials relating to all of its 
productions, and presenting highlights from performances on video and audio.  One section will 
encourage visitors to discover “what is opera?”  The visitor will learn what is involved in 
creating an opera, including musical preparation, set design and development and the work of 
costume and lighting designers.  The exhibit will discuss the relevance of opera in our 
community today. 

PEACH STATE OPERA has received a matching grant from Opera Volunteers International in 
support of its project Peach State Opera turns 10.  In its 10thanniversary year, Peach State Opera 
will undertake the redesign and printing of their brochures, restructuring and updating their 
website, creating an updated performance trailer video and organizing targeted email 
lists.  Volunteers will be recruited from Atlanta college campuses to work with experienced 
volunteers. Peach State will also seek the guidance and expertise of two design consultants. 

TWIN CITIES OPERA GUILD has received a matching grant from Opera Volunteers 
International in support of their project Creating an Enhanced New Member Drive.  The project 
will create a new marketing brochure, enhance the website and better utilize social media and 



improve communication tools to attract more members.  The Guild plans to create a new 
committee of volunteers  to help with this new member drive, create a strategy for evaluating and 
expanding membership, establish procedures that will attract new opera fans, create a new 
brochure that will help make outreach better, promote membership through our newsletter, use 
social media to better tell our story. 

CENTRAL CITY OPERA has received a matching grant from Opera Volunteers International 
for their project, Audience Development for New and Underserved Communities.The goal of the 
project is to identify and develop ways to market opera to young and underserved audiences in 
Colorado. They created three very successful innovative events and plan on building on this 
success by hiring an Associate Director of Audience Development to lead these projects. A team 
of eight volunteer young professionals will help identify ways to market opera to young 
audiences and make participation easier for them.  A college intern from a community 
underrepresented in the arts will work with this team.  Volunteers participating in this work will 
provide an important, unique perspective on audience development, as they themselves are 
potential opera audience members. This project will begin in the spring of 2019 and continue for 
six months. 

  

 


